The study's sample is made up of 436 instructors; we used a quantitative approach and applied Confirmatory Factor Analysis and multiple regression. We found that not all of the attributes selected for analysis as proposed by IDT showed a direct effect for the use of innovation for the instructors investigated. The identified attributes were: compatibility, which shows how consistent innovation is with their values, practices and needs; relative advantage, indicating an innovation's perceived improvement from its predecessor; and demonstrated results, according to which instructors understand the tangible results obtained from the use of innovation.
INTRODUCTION
Roger (1983) referred to the ease of use attribute as Complexity, reflecting the degree to which an innovationis perceived as difficult to understand for the purposes of use by potential adopters. New ideas that are simple to understand and absorb are more quickly adopted by the members of a social system, while those that require developing new knowledge and understandings, and regarded as more complex, are more slowly adopted (Rogers, 1983) . Moore and Benbasat (1991) exchanged the complexity attribute as proposed by Rogers (1983) for the 'Ease of Use' attribute, in order to determine the level to which an innovation is perceived as easy to use. For the authors, the easier an innovation is to use, the greater the probability of adoption. This study will test the Ease of Use attribute. The Trialability attribute is defined as the degree to which potential adopters may try an innovation prior to adoption (trialability period). The ability to test an innovation can make it significant to the individual and it will usually be adopted more quickly than innovation that cannot be tried in advance. An innovation that can be tried, and which an individual can test and find out whether or not will operate according to his or her needs as a used involves less uncertainty, as it enables learning by doing (Rogers, 1983; Moore & Benbasat, 1991 Visibility (observability) indicates the degree to which an innovation's results can be observed by an organization, which is, become visible to potential users. The easier it is for individuals to perceive an innovation's results, the greater the odds that such individuals will adopt the innovation in question (Rogers, 1983) . Therefore, users need to be informed and made aware of and sensitized to the benefits of a given technology. In the communication process, it is crucial for the message to be understood and for the recipient to be able to provide feedback. The study's sampling units are teachers who directly play a role in the virtual teaching and learning process, using the VLE, and who deliver or have delivered DL lessons.
According to
The sample was intentional, non-probabilistic and by convenience, and respondent participation was spontaneous. Data gathering involved a field study and resorted to primary data collection by means of a questionnaire. To develop the questionnaire used in the study, in addition to IDT literature review, we analyzed and adapted the instrument developed and tested by Rogers (1983) and supplemented by Moore and Benbasat (1991).
Before sending the questionnaire to the respondents, the data-gathering instrument was qualitatively pre-tested. The test involved sending the questionnaire to ten instructors experienced in the DL model in the business area and using the VLE, as well to five course DLprogram coordinators. 
Figure: 1 Statements listed by constructs
Sample Description This study used a non-probabilistic sample of the self-generated type. According to Malhotra et al. (2005) , in self-generated sampling, a initial group f interviewees is selected. After completing the questionnaire, they are asked to identify other individuals in the target population. In this technique, also referred to as snowball sampling, the researcher asks for the participants' help identifying other persons with similar characteristics who meet the study's requirements, and the sample increases in size like a snowball. The process is repeated and results in a self-generation effect, as each reference is obtained from another.
For this study, we searched the E-mec Platformfor the program coordinators' name, e-mail, Website and telephone information, for LIsoffering DL Administration and Accounting programs. In addition to the E-mec Platform, we visited the LIs' Websites for information not available from the former. This enabled identification of 145 LIs, of which 52 were contacted by telephone, while the remainders were sent e-mails.
The purpose of the contact by telephone and/or e-mail was to introduce program coordinators to the study's goals and request the LIs' participation, in addition to request provision of e-mail listings of instructors who are or have been active in DL Administration and Accounting courses. Where such provision was not possible, we requested that the LI forward the link to the study to them. Most of the referrals were made by forwarding the study's link, resulting in 439 completed questionnaires, of which 436 were considered valid -the three excluded participants started answering the form, but never entirely completed it.
The final data-collection instrument used in the study was an electronic questionnaire made available over the Internet via the Google Docs platform. The access link was available for 45 days (March 1st-April 16th, 2012) . The questionnaire used a 7-point Likert scale (1 being the minimum and 7 the maximum). To complete the questionnaire, respondents were only allowed to advance to the next phase (page) after answering every question on the current page. As a result, there were no missing values. The standardized regression coefficients indicate how much each construct affects the dependent variable when the variable increases by one unit. Compatibility has the highest regression coefficient (β =0.414) with the use variable, that is, when the use variable increases by one unit, the greatest contribution to this change comes from compatibility. Next comes relative advantage, with the second-highest regression coefficient (β = 0.280), followed by Result Demonstrability, at (β = 0.145).
Characterization of the Respondents
We find that the standardized regression coefficients for the trialability and voluntariness variables are negative (β =-0.011 and β=-0.004). The values are close to zero, suggesting nonsignificance of the perceived attributes for use of the technological innovation. One explanation for the case of trialability is the fact that the VLE is used in DL and, in the majority of implementations of this model, instructors do not have the opportunity to try the VLE for trial purposes: the information systems are provided to LIs as ready-made modules. As for voluntariness, it is worth pointing out that the VLE is required for DL and, therefore, instructors must adopt it regardless of whether they are willing or not. The model proposed by Rogers (1983) and subsequently expanded by Moore and Benbasat (1991) hypothesizes that an innovation's perceived characteristics directly influence the adoption and use of a technological innovation. However, several studies show that the proposed attributes are not the only ones capable of influencing adoption. We therefore attempted to improve the prediction by including the variables mastery of the technology and experience with the VLE, which may directly affect the use of a technological innovation.
However, in the second regression, the sample was divided into groups, as follows: instructors with greater and lesser mastery of the technology; and instructors with greater and lesser experience with the VLE.
These groups are regarded as predictors in the regression model. As such, the two classes were labeled 0 and 1, that is, we used dummy variables to represent groups of instructors simply by zero and one. We tested hypotheses H 9 and H 10 , which concern the direct effect of the variables "mastery of the technology" and "experience with the VLE" on "use" of the technological innovation. Table: 3 shows the multiple regression results, including the dummy variables mastery of the technology and experience with the VLE. These results suggest that the VLE is well regarded and may be used more intensely when it meets the pedagogical needs of instructors and displays greater utility than other practices. They also indicate that use of the VLE is being communicated among users and that mastery of We acknowledge the study's limitation, associated with the fact that it is a simple cross-section survey and with the fact that the non-probabilistic sample obtained prevents making inferences and limits generalization of the results or transposition to the overall population. The results, notwithstanding, contribute to new developments and to future studies.
To add to this study, we propose an exploratory qualitative survey with business instructors to explore the perceived characteristics of a technological innovation in the educational environment using qualitative data collection, such as interviews with focus groups.We also suggest exploring the interrelations among perceived attributes of atechnological innovation, as influences across constructs may contribute to the development of the theory and have not yet been widely investigated. 
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